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The	
  national	
  non-­‐profit	
  
representing	
  local	
  parks	
  and	
  

recreation.	
  
	
  

Mission	
  –	
  To	
  advance	
  parks,	
  
recreation	
  and	
  environmental	
  
conservation	
  efforts	
  that	
  
enhance	
  the	
  quality	
  of	
  life	
  for	
  all	
  
people.	
  
	
  
50,000+	
  members	
  within	
  state,	
  
regional	
  and	
  local	
  parks	
  in	
  nearly	
  
every	
  community,	
  represen,ng	
  
more	
  than	
  105,000	
  parks.	
  

	
  

	
  

NRPA	
  



50,000	
  MEMBERS	
  



TH INK 	
  ABOUT 	
   I T… 	
  



THE 	
   ISSUES 	
  
•  Childhood	
  Obesity	
  
•  Chronic	
  Disease	
  	
  
•  Health	
  Dispari,es	
  
•  Sugar	
  
•  Physical	
  Inac,vity	
  	
  
•  Screens	
  
•  Built	
  Environment	
  &	
  
Access	
  



E F F E C T S 	
  O F 	
   C H I L DHOOD 	
  O B E S I T Y 	
  

ü Diabetes	
  on	
  the	
  Rise:	
  Experts	
  project	
  
that	
  one	
  in	
  three	
  children	
  born	
  in	
  2000	
  
will	
  develop	
  type	
  2	
  diabetes.	
  

ü Weakened	
  Defense:	
  Department	
  of	
  
Defense	
  data	
  shows	
  27	
  percent	
  of	
  all	
  
young	
  Americans	
  17	
  to	
  24	
  years	
  of	
  
age	
  are	
  unable	
  to	
  join	
  the	
  military.	
  

ü  Economic	
  Impact:	
  Obesity	
  costs	
  
the	
  US	
  as	
  much	
  as	
  $150	
  billion	
  
per	
  year	
  in	
  direct	
  costs	
  and	
  lost	
  
productivity.	
  



PARKS 	
  & 	
  REC= 	
  A 	
  SOLUT ION ! 	
  



AGREE 	
  OR	
  DISAGREE? 	
  



Commit	
  to	
  Health	
  is	
  a	
  
campaign	
  that	
  supports	
  the	
  

implementation	
  and	
  
evaluation	
  of	
  the	
  Healthy	
  
Eating,	
  Physical	
  Activity	
  
Standards	
  in	
  park	
  and	
  

recreation	
  sites	
  across	
  the	
  
country.	
  

+	
  

+	
  



HEALTHY	
  	
  
EATING	
  	
  
PHYSICAL	
  	
  
ACTIVITY	
  

Evidence-­‐based,	
  practical	
  values	
  that	
  foster	
  best	
  
possible	
  nutrition	
  and	
  physical	
  activity	
  outcomes	
  for	
  

children	
  in	
  grades	
  K-­‐12	
  in	
  OST	
  programs.	
  



IMPLEMENTATION	
  



YEAR 	
   1 	
  



PROGRAM 	
   EVA LUAT ION 	
  
R E SU L T S 	
  

Improvement	
   Children	
   Parents	
   Staff	
  

Increased	
  
knowledge	
  of	
  
NutriYous	
  Foods	
  

Increased	
  
knowledge	
  of	
  
Organs	
  of	
  the	
  Body	
  

Increased	
  
knowledge	
  of	
  How	
  
to	
  Become	
  
Healthier	
  Overall	
  

PosiYvely	
  Changed	
  
EaYng	
  Behaviors	
  

PosiYvely	
  Changed	
  
Physical	
  AcYvity	
  
Behaviors	
  



MAKING 	
  HEALTH 	
  A 	
   PR IOR I TY 	
  



YEAR 	
   2 	
  



RESOURCE 	
  DEVELOPMENT 	
  



PRACT I C E 	
   TO 	
   PO L I C Y 	
  
ü Healthy	
  Eating:	
  “All	
  events	
  and	
  celebrations	
  

that	
  serve	
  or	
  sell	
  foods	
  and	
  beverages	
  will	
  meet	
  
the	
  USDA	
  Smart	
  Snacks	
  in	
  School	
  nutrition	
  
standards.”	
  

ü  Physical	
  Activity:	
  “The	
  Organization	
  
will	
  dedicate	
  at	
  least	
  20%	
  or	
  at	
  least	
  30	
  
minutes	
  of	
  morning	
  or	
  afterschool	
  
program	
  time	
  to	
  physical	
  activity.”	
  

ü  Employee	
  Wellness:	
  “Staff	
  will	
  model	
  
healthy	
  physical	
  activity	
  behaviors	
  by	
  
participating	
  in	
  physical	
  activities	
  and	
  
games	
  alongside	
  youth.”	
  



WHAT ’ S 	
  NEXT? 	
  

ü Foods	
  of	
  the	
  Month	
  &	
  NutriYon	
  Ed.	
  
ü Family	
  Engagement	
  
ü mHealth	
  Campaign	
  
ü VerificaYon	
  Process	
  	
  



CONNECT ING 	
  K IDS 	
  & 	
  NATURE 	
  

	
  
	
  
	
  

Kids	
  spend	
  less	
  Yme	
  outdoors	
  than	
  in	
  previous	
  generaYons	
  	
  

Average	
  of	
  7	
  hours	
  
per	
  day	
  on	
  

electronic	
  media	
  

Safety	
  
fears	
  

Academic	
  
pressure	
  

(homework!)	
  

Other	
  
ac,vi,es	
  

Spending	
  Yme	
  outdoors	
  is	
  good	
  for	
  kids	
  

	
  
	
  
	
  
Healthier	
   Less	
  

stressed	
   Smarter	
   BeXer	
  
focus	
   Happier	
  

More	
  
resilient	
  	
  

It’s	
  also	
  good	
  for	
  nature	
  

	
  
	
  
	
  

Global	
  environmental	
  challenges	
  must	
  
be	
  solved	
  by	
  the	
  next	
  genera,on	
  

People	
  who	
  enjoy	
  spending	
  ,me	
  in	
  
nature	
  care	
  for	
  it	
  and	
  protect	
  it	
  



TARGET	
  STATES 	
  



BREAKOUT 	
   ACT I V I T Y : 	
   	
  
OVERCOMING 	
   CHAL L ENGES 	
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QuesYons?	
  


